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Local and Global Businesses
Even though all companies require a safe and habitable environment where they can operate, not many of them are born with the broad-based commitment and dedication to keep the environment sustainable. However, both local and global businesses have a responsibility to create a sustainability plan in their annual growth and development plans. To achieve this, organization leaders must be committed and have the ability to engage different stakeholders in their development of the value chain. This essay examines how local and global businesses operate and their roles in leading and organizing sustainability. 
Sustainable corporations are considered to have been built on the moral responsibility of the sustainable supply chain. According to Ha-Brookshire (2017), without a sense of moral responsibility in the business, the supply chain will not be sustainable. The author further argues that for corporations to be genuinely sustainable, each member of the supply chain must be truly sustainable as well. A business is considered to be local when its economic transactions are involved in a certain geographic location of the country. For example, a local business in the United States may include Granite Properties, a commercial real estate organization located in Plano, Texas. Granite properties recognize the importance of keeping the environment sustainable. Eccles et al. (2012) argue that becoming a sustainable company requires that the firm establishes a strong organizational culture that supports high levels of trust. In Granite Properties, trust is one of the key features that define its success. With about 150 employees, the company focuses on adding value to the communities where it operates. For this, Granite Properties' sustainability approach is morally responsible. 

On the other hand, a business can be said to be global when its economic transactions are involved in several countries in the world. For example, Apple Inc. corporation is one of the global businesses that have widely taken over the international market. Like Granite Properties, Apple Inc. Corporation has also shown interest in creating a sustainable approach in its development activities. According to Eccles et al. (2012), sustainable corporations are characterized by an established organizational culture that supports change and commitment to innovation. Even after the founder, Steve Jobs left the company, Apple Inc. Corporation has tried to remain competitive in the international market by creating a sustainable plan. For instance, in April 2015, Apple announced in California that it was changing and expanding its market segment to include solar power in the Chinese market as well as invest in forest preservation in the United States. This was not only a change, but the company was trying to redefine its means of innovation. 
For many years since the 1970s, Apple has been leading in manufacturing electronic products such as iPod, iPad, iPhone, iMac and the most recent, Apple smartwatch. During this time, it could be argued that Apple's sustainability approach was hypocritical. Seeing that its innovations were not contributing to the greater good of the planet, the company expanded its innovative scope to include products and services that could contribute to care for the planet. Focusing on solar power products is one sustainable moral approach that Apple could undertake towards encouraging the use of renewable energy sources unlike the use of nonrenewable energy sources that contribute to high levels of greenhouse gases in the atmosphere. Like Ha-Brookshire (2017) explains, a truly sustainable company cannot be established without its members and employees committed to success in sustainability. Apple's CEO Tom Cook has shown commitment in the past recent years to create a closely intertwined corporate sustainability culture that supports sustainable supply chain settings in the company. Therefore, from these two companies, it is clear that corporations are becoming aware of the significance of sustainable corporate responsibility.


[bookmark: _GoBack]References
Eccles, R. G., Perkins, K. M., & Serafeim, G. (2012). How to become a sustainable company. MIT Sloan Management Review, 53(4), 43-50. Retrieved from https://www.hbs.edu/faculty/Publication%20Files/SMR_Article_EcclesMillerSerafeim_77d4247b-d715-447d-8e79-74a6ec893f40.pdf
Ha-Brookshire, J. (2017). Toward moral responsibility theories of corporate sustainability and sustainable supply chain. Journal of Business Ethics, 145(2), 227-237.
